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ARTS
by James Mackenzie

ANDY Warhol goes to Paris in a major 
exhibition of his trademark society 
portraits, but a famous image of 

Yves Saint Laurent will be missing after 
a dispute over whether the late couturier 
was an artist or a mere designer.

Warhol’s Wide World, which opened this 
week, presents some 140 of the 1000 or so 
portraits of actors, stars and assorted jet 
set personalities turned out by the “Pope 
of Pop” from the 1960s until his death in 
1987.

Based on existing photographs or 
created with a specially-designed Polaroid 
camera, Warhol’s garishly tinted pictures 
of Marilyn Monroe, Jacqueline Kennedy or 
Saint Laurent became icons in the modern 
cult of celebrity.

Along with his Campbell’s Soup can, 
they are some of the best-known images in 
modern art and the exhibition is expected 
to be one of the biggest of the year.

Warhol once remarked that he wanted all 
his portraits to fi t together and make one 
big painting called Portraits of Society and 
exhibition curator Alain Cueff regretted 
that it had not been practical to do so.

“It would be wonderful to recreate the 
dream of Warhol, to have 1000 portraits 
of people just like that, but it was quite 
impossible,” he said.

Even so, the Grand Palais, a vast hall 
created for the Great Exhibition of 1900, 
has been lined with some of the most 
famous faces of the era, from stars like 
Monroe or Mick Jagger to artists like 
Man Ray or fashion designers like Giorgio 
Armani.

But it also includes many portraits 
commissioned for $NZ47,801.14 each by 
rich individuals hoping, as the show’s 
catalogue puts it, “to glow with the aura of 
Warhol’s genius”.

The 1974 portrait series of Saint Lau-
rent, planned to hang in a Glamour section 
near Armani and other designers like 
Sonia Rykiel, had been intended as one of 

the centrepieces of the exhibition.
But in a move that provided a strangely 

appropriate backdrop to a show as much 
about fame as art, it was withdrawn at the 
last minute by his former partner Pierre 
Berge.

“To show the portraits of Yves Saint 
Laurent with personalities from the 
fashion world — even if some of them have 
talent — was unthinkable,” he explained in 
a letter to the Le Monde daily last week.

“To put Saint Laurent in the ‘glamour’ 
section would be to show disrespect for 
his oeuvre and to mix him up with the 
‘beautiful people’.”

The controversy has added an element of 
spice to the exhibition, which is expected 
to draw vast crowds to the same hall in 
which Saint Laurent’s monumental art 
collection was auctioned last month.

But organisers are confident that the 
importance of the collection will outweigh 
any controversy.

The exhibition is installed in the Grand 
Palais until July 13. — REUTERS

CULTURE
by Kristine Walsh

THERE’S a lot you can cram into one little 
logo, says Gisborne graphic designer 
Wade Manson. And that’s just what he 

has done with the logo he designed for the 
2009 Museums Aotearoa Conference, which 
will next month be hosted by Tairawhiti 
Museum.

Manson was this week named the winner 
of a competition the museum ran, in which it 
invited local designers to submit their ideas.

The result is that his logo will adorn every-
thing from conference t-shirts to promotional 
material, providing exposure for his design 
business Flare Media.

Manson says he wanted to create a clean, 
contemporary look that drew on the philo-
sophies of both Museums Aotearoa and the 
theme for its annual get-together, “culture, 
access and innovation”.

To do so, he incorporated three koru-shaped 
elements that represent the core concepts of 
birth, life and death.

“Museums today are lively, modern institu-
tions but the ‘death’ line is longer because I 
wanted to show the importance of their role 
in the preservation of the past,” said Manson 
(Bachelor of Media Arts).

The use of Maori design concepts acknow-
ledges museums’ increasingly bicultural role, 
he added. “And the block form of the logo gives 
that sense of an organisation that, though 
structured, is made up of interconnected ele-
ments.”

The logo will be officially launched at a 
function at Tairawhiti Museum on April 15, 
the fi rst day of the conference that is expected 
to draw over 100 museum professionals to 
Gisborne.

It comes at a busy time for local staff who, 
as well as planning for the conference, are 
also working on the substantial Watershed 

installation, which will be opened on March 
28.

National and international speakers will 
lead discussions at the conference, where 
the focus will be on how museums can use 
collections effectively, providing access to 
diverse audiences through traditional and 
innovative means.

Delegates will divide their time between the 
museum and alternative venues the Emerald 
Hotel and Whangara Marae.

And Tairawhiti Museum director David 
Butts believes the institution he leads stands 
to benefi t most from the event.

“It is a wonderful opportunity to have our 
professional colleagues see fi rst-hand what 
we do, to offer comment and to share ideas,” 
he said. “You can always learn from what 
other people are doing.”

■ The 2009 Museums Aotearoa conference will 
be held in Gisborne on April 15, 16 and 17.
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Warhol’s world goes to Paris

Holiday sessions cover a 
range of arts experiences

THE insistent buzz that can be 
heard around the region is not 
some kind of industrial noise 

pollution. Rather, it is the scream 
of parents as they realise that the 
school holidays are only three weeks 
away.

Among those coming to the rescue 
with Oscar-approved workshops is 
the arts-focused EastcapeART facility, 
at Matawhero.

On the schedule for the coming 
holiday break are sessions on mosaics 
(April 14); glass plates and tiles 
(April 15); sculpture made from darjit 
or sculpting foam (April 16); clay 
(April 17); shell mirrors (April 20); 
painted cushion covers (April 21); 
mixed media (April 22); portraits 
(April 23); and three-dimensional car 
sculptures (April 24).

■ To contact EastcapeART telephone 
863-2440 or e-mail andrea@eastcapeart.
co.nz

Value of innovation and preservation noted in winning logo

PORTRAITS AT THE PALAIS: Paintings by US artist Andy Warhol are prepared for display at the Grand Palais in Paris. About 150 works made 
by Warhol between the 1960s and his death in 1987 will be presented at the Palais until July.                                AP picture by Remy de la Mauviniere

Tairawhiti 
Conference

Museums Aotearoa

AND THE WINNER IS:

A bicultural feel delivered with clarity of 
design helped Wade Manson win the 
Museums Aotearoa logo competition, 
says Tairawhiti Museum director David 
Butts, one of four judges for the event.

Industrial theme chosen 
for photographic contest

A BIT of computer wizardry 
helped photographer Margaret 
Palmer create her winning 

photograph of a child holding a 
seagull for the 2008 Gisborne-
Gamagori Photo Competition, but 
there will be none of that this year. 
The entry form clearly states that no 
digital manipulation will be allowed.

In another departure, the focus is 
this year on the industrial nature of 
Gisborne’s working port, rather than 
on the more scenic themes of the 
past.

The competition is an annual event 
organised to mark the relationship 
between Gisborne and her sister port 
in Gamagori, Japan.

Gisborne District Council commu-
nity development offi cer Barbara 
Dockley says that, to qualify for 
entry, photographs must be taken 
between March 16 and April 24.

The prize pool includes a $150 
photographic voucher (fi rst place), a 
$100 photographic voucher (second), 
a $70 photographic voucher (third) 
and merit prizes of $20 processing 
vouchers.

The competition was all about 
encouraging community participation 
and strengthening links between the 
Sister Ports, the organisers said.

Last year, 32 entries were sent 
over from Gamagori while Gisborne 
reciprocated with 18 entries. Judging 
was by public vote. 

■ Entry to the 2009 Gisborne-Gamagori 
Photo Competition closes on April 24. 
For details contact Barbara Dockley 
by telephoning 867-2049 or e-mailing 
barbara@gdc.govt.nz 

ITALIAN Renaissance painter Caravaggio 
used revolutionary optical instruments to 
“photograph” his models more than 200 years 

before the camera was invented, according to a 
researcher in Florence.

The 16th-century artist — celebrated for his 
dramatic chiaroscuro (light and shadow) paintings 
— mastered a whole set of techniques that are the 
basis of photography, Roberta Lapucci said.

Caravaggio worked in a “darkroom” and illumi-
nated his models through a hole in the ceiling, said 
Lapucci, who teaches at the Studio Art Centres 
International in the Tuscan capital.

The image was projected onto a canvas using 
a lens and a mirror. Caravaggio then “fixed” the 
image, using light-sensitive substances, for around 

half an hour during which he used white lead mixed 
with chemicals and minerals that were visible in 
the dark to paint the image with broad strokes.

Lapucci believed that Caravaggio used a photo-
luminescent powder from crushed fireflies, used at 
the time to create special effects in theatre produc-
tions. One of the main elements of these mixtures 
was mercury — to which prolonged exposure can 
affect the nervous system causing irritability and 
other symptoms — which Lapucci said could help 
explain Caravaggio’s notorious temper.

While Leonardo da Vinci (1452-1519) had earlier 
described the “camera obscura” or darkroom, 
Caravaggio was the first painter to use it, Lapucci 
said.

The Italian researcher has collaborated with 

UK artist David Hockney, who wrote in his 2001 
book Secret Knowledge that Caravaggio and 
later the Flemish Baroque artist Anthony Van 
Dyck (1599-1641) and French neoclassical painter 
Jean Auguste Dominique Ingres (1780-1867) used 
optical instruments to compose their paintings.

However, art historians say the assertions have 
not been proven and complain that they devalue 
the artists’ genius.

“There is lots of proof, notably the fact that 
Caravaggio never made preliminary sketches,” 
Lapucci said. “His mastery of certain techniques 
before his time in no way diminished his genius, 
she added. “To the contrary . . . clearly, you can’t 
just project images on a canvas and copy them to 
become a Caravaggio.” — AFP

Painter a ‘photographer’ before photography invented


